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The New Media is an innovation of Information and Communication Technology of the 
21st Century. It is now most favored and commonly used platform of communication and news 
sharing across the world irrespective of age, caste and region. 
After having spent nearly seven years as an Editor in the Online Journalism (New Media), I 
vouch for one thing that the process of communication has been brought in pace with the present 
demand in modern technological age where consumers want to access to any information or 
event taking in any part of the world instantly. Besides, the selective news which are getting 
published in the newspapers now-a-days do not attract the readers as they wish to read or watch 
video or interact on any issue freely and fairly. 
Facebook, Twitter, Blogs, Instagram and Multi-media tools are various sources for the news 
consumers to work fast and fabulous. 
Twitter where many intellectuals opine their views or react to any trending issue is considered 
the best way of sharing instant views and ideas. 
Similarly, Facebook has become an easy tool for self promotion, or one’s belief, faith, religion, 
political association, NGO’s activities, motivational workshops and videos. Love and Hatred, 
Sorrow and Happiness including death in family or birthday celebrations at home or outside are 
all posted and shared with friends and acquaintances for making them interactive and 
networkable. 
It is for sure that the mode and method of information sharing or news consumption has become 
easier and cheaper with the advent of Digital Communication Technology. Youth of the world 
which comprise a very large number out of the Population are gladly and enthusiastically 
engaged in this very method of communication and information. They have rather adopted the e-
reading habit for studies as well, so less paper work, no carrying of thick and huge books on 
shoulders, precision in collection of study materials. 
Wifi, internet broadband connections and mobile apps have been galloping with speed towards 
technological advancement in India connecting people from far-flung areas. 
It is not hyperbolic to say that the present age is named Digital Technology Age as we had heard 
earlier about Ice Age, Stone Age and Vedic Age in history. So, the modern technological system 
is getting digitalized and made online. 
The population of India is largely about 65 percent governed by the youth and they are very 
mobile-friendly therefore, all the information be it news, fashion, gadgets, food and recipes, 
sports, politics, entertainment and lifestyle are created in a manner to be accessed on mobile 
apps. 
The New Media or Digital Media is basically an amalgamation of Print, TV and Radio on online 
medium. The e-papers are easily available on respective newspapers websites. The websites are 
designed in a way so that all the news texts are embedded with video clippings and photo-gallery 
for better understanding. 
Moreover, the technology involved in digital or online news is associated with google trends, 
trending news, tags, meta-tags, SEO promotion, HTML coding, and so on and so forth. 
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The videos available on different news websites or others are generally 1-1.5 minutes for quick 
and crisp news consumption. Whereas the video on You-tubes are very informative and complete 
in itself for providing all description. 
The New Media or Online medium has become so effective that viewers can interact through 
Polls, Comment Boxes and Twitter immediately for further discussion and clarity on the matter. 
New Media is the need of this age and young generation to take it forward and now the opinion 
framing and sharing of vital news contents are made more communicable and networkable due to 
the rise of digital awareness and knowhow techniques. 
The consumers are the real players in the digital media because they are served varied products 
and services and they can be selective in picking up few of them as per their choice and 
convenience. They need not roam around, rather they access to any information or news or 
services by just a click away with the help of internet connection.Though the online or digital 
working has developed fast in India, the Prime Minister also announced 'Digital India Mission' 
but it is important to know that nearly six percent of the total population of India has only come 
in the fold of digital world. However, the spread of digital or online usage is on rise. The 
benefits of New Media are inevitable and the Right to Information is possible if the digital 
knowledge percolates even in villages and remote areas of the country.    
